Accounting Profession Journal (APAJI), Vol. 6 No 1, Bulan Januari 2024

ANALYSIS OF THE INFLUENCEOF KNOWLEDGE OF BUSINESS FINANCIAL
MANAGEMENT AND FAMILY ENVIRONMENT ON INTEREST IN
ENTERPRENEURSHIP
Eka Devi Yantil, Abd Rahman Laba, Erlina Pakki?

Universitas Muslim Indonesia
ekadeviyanti2z@gmail.com

Abstract: This study aims to identify the effect of knowledge of business
financial management, and family environment on the interest in
entrepreneurship. The population of this study was a S1 student at the
Faculty of Economics and Business, University of Muslim Indonesia
Makassar, with the sampling technique used was accidental sampling, in
100 semester FEB students as respondents. Quantitative data analysis

e-1SSN 2686-0058 methods and using several tests such as validity testing, reliability test,
p-1SSN 2715-7695 classical assumption test, multiple linear regression tests, and the
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INTRODUCTION

Students are an important part of human resources and are a very important millennial
generation's interest and entrepreneurial potential, andthis approach can be applied through
student entrepreneurship programs in tertiary institutions in the context of implementing
MBKM policies in the fieldof entrepreneurship. The Ministry of Education and Culture has
implemented the Merdeka Campus entrepreneurship program in 2020 as part of efforts to
strengthen the national economy and support the acceleration of the digital economy towards
the industrial revolution 4.0. This program aims to encourage the entrepreneurship learning
process and integrate it into learning credit units in tertiary institutions.

Entrepreneurial interest refers to an individual's desire or intention to starta business.
Before entrepreneurship, a person needs to have a commitment thatinvolves interest, desire,
and readiness for entrepreneurship (Sambara et al., 2023). Entrepreneurial interest can be
increased through training and is influenced by certain factors, for example the family
environment (J. B. Halik et al., 2022). The role of the family environment is very decisive in
forming one's interest in entrepreneurship. The family environment can influence directly or
indirectly the attitudes, values, and views of individuals towards entrepreneurship. A family
environment that encourages values such as independence, innovation, and responsibility can
form an interest in entrepreneurship in individuals. part of the Indonesian millennial generation
which plays a role as a factor in the country's economic development through economic
independence. According to the Merdeka Learning - Merdeka Campus 2020 guide
(Kemendikbud, 2020) quoting from the IDN Research Institute in 2019, 69.1% of millennials
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in Indonesia have an interest in entrepreneurship.

LITERATURE REVIEW
Financial and Business Management Knowledge

Brigham and Ehrhardt (2013): Knowledge of business financial managementis the
understanding and application of financial concepts and principles in managing the assets,
liabilities and financial resources of a company. This knowledge includes an understanding
of financial analysis, investment decision making, financial planning, and financing
strategies. Gitman andZutter (2015): Knowledge of business financial management refers
to an understanding of how to manage company assets and liabilities, and make smart
financial decisions to achieve company goals. This knowledge includes concepts about the
time value of money, risk and return on investment, and management of company funds.
Ross et al. (2016): Knowledge of business financial management is an understanding of
financial concepts and theories that are applied in making financial and management
decisions in a business environment. This knowledge includes working capital
management, investment analysis, risk management, and sustainable financial decision
making. (J. B. Halik et al., 2022; Mongan et al., 2023)
Family environment

Parke and Buriel (2006): The family environment includes the interactions and
relationships between family members as well as the values, norms , and culture applied in
the family. The family environment can influence the emotional, social and cognitive
development of children and shape their views and attitudes towards the world.
Bronfenbrenner (1979): The family environment refers to the microenvironment in an
individual's life that involves direct contact with family members and daily interactions.
Family environment has a significant influence in shaping individual personality and
behavior. Hill and Hanson (2017): The family environment is the social context in which
family members interact, learn, and grow together. This environment includes the
interaction between parents and children, as well as the norms and values adopted in the
family that affect the development and interest in entrepreneurship in children.
Entrepreneurial Concept

The essence of the concept of entrepreneurship as a process of creating value,
identifying opportunities, overcoming challenges, and taking action to achieve goals in
managing a business or business. Important for remember that the concept of
entrepreneurship also includes aspects of innovation, creativity, andpersistence in dealing
with change and risk to achieve success. Definition of Entrepreneur according to experts:

1. Hisrich and Peters (1995), Entrepreneurship is the process of creatingvalue by
identifying and taking opportunities in creating products or services desired by
the market. This involves the ability to overcome challenges and risks in
managing the business and achieving the desired goals.

2. Shane and Venkataraman (2000), The concept of entrepreneurship is the process
of introducing, developing, and commercializing new ideas or innovations to
create new businesses or expand existing businesses. This involves being able to
identify profitable market opportunities and take action to realize them.

3. Drucker (1985), Entrepreneurship is the activity of creating value and new
opportunities by combining resources in a unique and innovative way. This
involves the ability to see opportunities in the midst of change and challenges,
and to take creative steps to achieve success.

4. Stevenson and Jarillo (1990) & (Latiep et al., 2023): Entrepreneurship is the
ability to create and develop a business with innovation in the face of uncertainty
and risk. Thisinvolves the ability to identify and take advantage of unmet market
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opportunities and have the courage to take risks in managing a business.
Conceptual framework
The conceptual framework of this study explains how knowledge of financial and
business management and the family environment relates to interest in entrepreneurship
among students. The research results are expected to provide a better understanding of the
factors that are influence interest in entrepreneurship and provide recommendations for
increase interest in entrepreneurship among students.

PENGETAHUAN
MANAJEMEN
KEUANGAN &
BISNIS X2) MINAT
BERWIRAUSAHA
MAHASISWA
' ()
LINGKUNGAN
KELUARGA
(X3)

Research Hypothesis

H1 Knowledge of Business Financial Management has a significantpositive effect
on entrepreneurial interest

H2 Family environment has a significant positive effect on the interest in
entrepreneurship

RESEARCH METHOD .

The research design is quantitative with a survey method approach. Data were
collected using a questionnaire as an instrument from 100 respondents in the 3rd semester
undergraduate students of FEB UMI. which are involved in entrepreneurial activities or
have the potential to become entrepreneurs. The collected data will be analyzed using the
linear regression statistical method to examine the effect of the independent variables (self-
efficacy, knowledge of business financial management, and family environment) on
variablesdependent (interest in entrepreneurship).

RESULTS
Validation and Reliability Test

Validity testing is carried out to determine whether a questionnaire is valid or not
for each of these variables. The validity test that has been carried out inthis study is
shown in the following table:

Table 1: Validary X1
NO Statement R count rtable Ket

1 X2.1 0.767 0.195| Valid
2 X2.2 0.697 0.195| Valid
3 X2.3 0.6 83 0.195| Valid
4 X2.4 0.768 0.195| Valid
3) X2.5 0.749 0.195| Valid
6 X2.6 0. 801 0.195| Valid
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Table 2: X2 validation

NO Statement  r count rtable Ket
1 X3.1 0.739 0.195| Valid
2 X3.2 0.746 0.195| Valid
3 X3.3 0.739 0.195| Valid
4 X3.4 0.754 0.195| Valid
5 X35 0.772 0.195| Valid
6 X3.6 0.771 0.195| Valid
Table 3: Y validation
NO Statement rcount rtable Ket
1 Y.1 0.758 0.195 Valid
2 Y.2 0.714 0.195 Valid
3 Y.3 0.692 0.195 Valid
4 Y.4 0.702 0.195 Valid
5 Y.5 0.730 0.195 Valid
6 Y.6 0.781 0.195 Valid
7 Y.7 0.606 0.195 Valid

Source: Statistical data processing (2023)

The results of the validation test on business financial management (X1) and family
environment (X2) knowledge variables on business interest (Y) show that the caiculated
R value is greater than the R table value, so it can be concluded that the statements in
the variable questionnaire are valid.

Reliability Test Results

A research instrument is said to be reliable or reliable (solid) if it has a Cronbach Alpha
of more than 0.70 (Imam Ghozali, 2016:48). The results ofthe reliability test of this
study can be seen in the following table:

Table 4:Reliability Test Results

Variable Cronbach N of Items
_ _ Alpha

Business Finance 0.787 6

Management

Family environment 0.843 6

Entrepreneurial Interests 0.822 7

Source: Processed data, 2023
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The results of the reliability test using SPSS showed that the financial management
variables had a Cronbach Alpha value of 0.787, the family environment was 0.843,
the interest in entrepreneurship variable had a Cronbach Alpha value of 0.822. The
Cronbach Alpha value of the threevariables is more than 0.70, so that the instrument
variable in this study is reliable.

DATA ANALYSIS
Classic assumption test
a) Normality test
This normality test was carried out using the One Sample Kolmogorov-
Smirnov Test. The data is normally distributed if the calculated significance
level is greater than the significance level used, namely 0.05 . The normality
test results can be seen in the following table

One-Sample Kolmogorov-Smirnov Test
Unstandardiz

tU
N 100
Normal Parameters ab Means ReSi.gH@ééoo
std. Deviation 1.71365043
Most Extreme Differences absolute 086
Positive 086
Negative -.065
Test Statistics 086
asymp. Sig. (2-tailed) .065 ¢

a. Test distribution is Normal.

b. Calculated from data.

c . Lilliefors Significance Correction.
Source : Statistical data processing

the results of the normality test using the One Sample Kolmogorov-Smirnov Test show
that the significance value is above 0.05, which is 0.65, which means that the residual
data is normally distributed.

b) Multicollinearity Test
A good regression model is with no occurrence correlation or free from
multicollinear symptoms. Basis for decision making to know whether
there is or not multicollinearity on regression Model, is if value VIF <
10 or tolerance > 0.10 so can stated not occur symptom
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multicollinearity. The results of the multicollinearity test can be seen inthe following
table:

Collinearity Statistics

Model tolerance I\:/I
1 (Constant)
Knowledge of Business 166 6014
Financial Management
Family environment .166 6014

a. Dependent Variable: Interest in Entrepreneurship

multicollinearity test results table shows that the tolerance value of the financial
management and family environment variables is 0. 166 > 0.10, while the VIF value
as big 6. 014 < 10, therefore concluded that No happen symptom Multicollinearity in
the regression model.

c) Autocorrelation Test

In study This used test autocorrelation with Durbin Watson (DW test ).
output from test autocorrelation with use SPSS on study This can be seen
in the following model summary table:

Summary Model
Adjusted  std. Error of

Model R R Square R the Durbin-
Square Estimate ‘Vatson
1 974 .94 .948 1,75 1635
2 9 3

a. Predictors: (Constant), FAMILY ENVIRONMENT, BUSINESS
FINANCIALMANAGEMENT KNOWLEDGE
b. Dependent Variable: INTEREST IN entrepreneurship

Known Value Durbin-Watson Which got from results regression is 1.635. The value
of dL and dU can be seen in the Durbin- Watson Table of significance 0.05, n=100
and k=2 (n is the amount of data and k is thenumber of variables independent). dL
value = 1.6337 and dU = 1.7152

So it can be calculated the value of 4-dU = 2,285 and 4-dL = 2.367 It can be seen that
the Durbin-Watson value of 2.182 lies at area etc < DW< 4-dU (1.633 < 1.635 < 2.285)
then it can be concluded that noautocorrelation occurs regression models.

d) Heteroscedasticity Test

The results of the heteroscedasticity test can be explained with a scatterplot
graph, where the points formed must spread randomly, spread both above
and below the number 0 on the Y axis. If these conditions are
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met, heteroscedasticity does not occur and the regression model is feasible to use. The
results of the heteroscedasticity test using the scatterplot graph are shown in Figure
4.2 below:

Scatterplot
Dependent Variable: MINAT BERWIRAUSAHA
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The scatterplot graph above shows the points spread randomly, and spread both above
and below the number 0 (zero) on the Y axis. Thus, it can be concluded that there are
no symptoms of heteroscedasticity in the regression model used.

Linear Regression Test Results
a) T test

Results test t can seen in in the coefficient table contained in the sig (
significance ) column. Basic decision making in determine whether or not
there is an influence between the independent variables and variable bound
are as follows;

a) Ifthe tvalue or significance < a = 0.05, then it can be said that there
is influence between the independent variables on the variables
bound in a manner Partial.

b)  If the t value or significance > o = 0.05, then it can be said that No
there is influence between variable free tovariable bound.

The following are the results of the T test:
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oefficients 2

Unstandard Standardi
Iéedff' ' éed ffici
oefficie oefficie .
nts nts t Sig.
a/éo | B sta. error Sbe[a
1  (Constant) .60 .588 1037 .302
9
KNOWLEDGE OF
BUSINESS .783 086 545 9,685 .000
FINANCIAL
MANAGEMENT

FAMILY 46 058 451 8014 .000
ENVIRONMENT 4
a. Dependent Variable: INTEREST IN entrepreneurship

The results of the T test based on the coefficient table above can be explained
as follows:

1. The coefficient table above shows that the Business Financial Management
Knowledge variable (X1) has a significance value of 0.00
<0.05. Thus it is concluded that Knowledge of Business Financial
Management has a significant influence on the interest in entrepreneurship.
The coefficient of beta variable Knowledge of Business Finance
Management is 0.545 which means that if Knowledge of Business Finance
Management increases by one unit, then interest in entrepreneurship
increases by 0.545 assuming the other independent variables are of a fixed
value.

2. Furthermore, the significance value for the family environment variable is
0.00 <0.05, so it can be concluded that the family environment variable has
a significant influence on entrepreneurial interest. The beta coefficient for
the family environment variable is 0.451, which means that if thefamily
environment variable increases by one unit, the interest in entrepreneurship
will increase by 0.451 assuming the other independent variables are of a
fixed value.

b) Determination Coefficient Test

The coefficient of determination (R 2) can be used to measure how much
big ability variable independent explain variable dependent. The results of
the determination coefficient test can be seen in the following model
summary table:

Summary Model °
Adjusted  std. Error of

Model R R Square R the Durbin-
Square Estimate VVatson
1 974 .94 ,948 1,75 1635
2 9 3
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a. Predictors: (Constant), FAMILY ENVIRONMENT, BUSINESS
FINANCIAL

MANAGEMENT KNOWLEDGE _

b. Dependent Variable: INTEREST IN entrepreneurship

Based on the Summary model table above, it can be seen that the value of

square as big 0.949 or 95%. Which means the variable interest in
entrepreneurship is influenced by variable knowledge of financial
management and business and family environment by 95%. While the
remaining 5% is influenced by other variables outside this study.

DISCUSSION

The Effect of Business Financial Management Knowledge on
Entrepreneurial Interests

This research has proven that there is a positive and significant influence of financial
and business management knowledge on interest in entrepreneurship among 3rd
semester FEB students. Knowledge of business financial management also has an
important role in influencing one's interest in entrepreneurship. Good financial
management is the key to success in running a business. Some of the important
influences of knowledge of business financial management on the interest in
entrepreneurship are as follows:

1. Financial Planning: With knowledge of business financial management,
individuals can better plan business finances, including in terms of
financing, capital management, and budgeting.

2. Financial Decision Making: Knowledge of financial, investment and risk
analysis can assist individuals in making smart and strategic financial
decisions for business development.

3. Debt and Income Management: Knowledge of business financial
management allows individuals to manage debt wisely and maximize
income so that the business can run smoothly.

4. Tax and Financial Arrangements: Knowledge of tax regulations and other
aspects of finance can assist individuals in managing business finances
legally and efficiently. The results of this study are in line with Stevenson
and Jarillo (2015) who conducted a study to identify the factors that
influence interest in entrepreneurship among college level students. the
results of their research shows that financial and business management
knowledge has a significant positive effect on entrepreneurial interest.
Students who have a better understanding of financial and business
management tend to be more interested in trying entrepreneurship

The Influence of the Family Environment on Interest in

Entrepreneurship

This study proves that there is a significant positive influence of the familyenvironment
on the interest in entrepreneurship in semester 3 FEB students.
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Students who grow up in a family environment that supports and provides positive
encouragement towards entrepreneurship tend to have a higher interest in trying their
luck in the business world. Financial support, inspiration from family members who
are already entrepreneurs, and values Entrepreneurship that is instilled in the family
also influences students' interestin entrepreneurship(M. Halik & Halik, 2021) . The
family environment has an important role in shaping students' interest in
entrepreneurship. Support and encouragement from familymembers, role models from
parents who are already entrepreneurship, and entrepreneurial values instilled in the
family environment can influence students' interest in entrepreneurship. Another study
conducted by Chen et al. (2018) also showed similar results. They examined the
factors that influence students' interest in entrepreneurship and found that knowledge
of financial and business management had a positive influence on entrepreneurial
intentions. In addition, support and a positive family environment also affect students'
interest in entrepreneurship.

CONCLUSION

Based on the research results, it can be concluded that knowledge of financial and
business management has a positive influence on interest in entrepreneurship among
3rd semester FEB students. Likewise, the family environment has proven to have a
major influence on entrepreneurship interestamong 3rd semester FEB students.
Students who have better knowledge of financial and business management tend to
be more interested and motivatedto run their own business. This knowledge enables
them to better plan their business finances, make smart financial decisions, and
manage risk moreeffectively. In addition, the family environment also has a significant
influenceon the interest in entrepreneurship in semester 3 students. Likewise, family
support and motivation to develop a business is the main motivation forstudents to
become entrepreneurs. This study provides evidence that knowledge of financial and
business management and the family environment have an important role in shaping
interest in entrepreneurship among semester 3 students. The results of this study
highlight the importance of supporting education and learning about financial and
business management in academic settings, as well as promoting a family environment
that encourages entrepreneurial values. This can form the basis for developing
programs more effective in supporting and developing interest in entrepreneurship
among students.
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